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2015 2016 2017e 2018f
Estimated smart speaker household penetration % 12 21
Retail e-commerce in USD bn 341.5 393.9 450.7 518.8
Retail e-commerce per 15+ PC with internet USD 1,735 1,915 2,145 2,430
Adult media usage (hours per day in decimals)
Online 2.73 3.97 4.20 4.40
TV 4.98 4.93 4.76 4.59
Print 0.92 0.87 0.83 0.82
Radio 1.85 1.87 1.83 1.83
Total 10.48 11.63 11.63 11.64
Adult media usage (percentages)
Online 26 34 36 38
1A% 48 42 41 39
Print 9 7 7 7
Radio 18 16 16 16
Total 100 100 100 100
Historic sources: ensus Bureau, Nielsen NPOWER, Forrester, US Dept. of Commerce, Nielsen Total Audience Report, eMarketer

Technology should always be informed by human subject matter expertise.

While some clients do or could embrace data more than others, we believe that there is
much more that can be done to drive topline brand growth.

We see effective CPMs rise across programmatic display and video ecosystem as sites
improve viewability rates.

We confine investment to the most efficient and fair DSPs and exchanges to maximize the
funds available for working media.

Buying digital in-house, especially programmatic, is difficult in terms of finding and
keeping the right talent, and knowing how to evaluate DSPs and how to make sure
inventory is bought in a well-lit environment.

As Amazon continues to diversify its business and its media offerings, it is important to
grow this relationship for both endemic and non-endemic advertisers.

Facebook (and all social video) creative should focus on impactfully conveying the brand’s
message within the first second or so of the creative.

46 | STATE OF DIGITAL APRIL 2018



Appendices




E-commerce Per User USD

2015 2016 2017e 2018f 2015 2016 2017e 2018f
NORTH AMERICA NORTH ASIA
Canada 722 829 1,059 1,318 China 1,094 1,264 | 1,443 1,674
USA 1,735 1,915 | 2,145 2,430 Hong Kong

South Korea 1,370 1,447 1,554 1,703
LATIN AMERICA Taiwan 2,463 3,212 | 3,693 4,326
Argentina 88 129 159 180
Brazil 28 28 26 25 ASEAN
Mexico 243 300 375 481 Indonesia 36 60 73 89
Malaysia

WESTERN Philippines
EUROPE Singapore 432 492 542 655
Austria 217 250 292 342
Belgium 1,158 1,477 1,847 MIDDLE EAST
Denmark 3,248 3,589 4,035 4,403 & AFRICA
Finland 1,872 1,695 1,805 1,856 South Africa 25 32 88 88
France 1,701 1,839 | 2,055 2,253
Germany 931 918 1,007 1,071 Mean 729 806 891 982
Greece
ltaly 328 497 566 649 Median 523 625 795 834
Netherlands 783 1,035 1,242 1,623
Norway 1,291 1,496 | 1,694 1,893
Portugal 753 807 870
Spain 506 625 806 843
Sweden 635 717 832 874
UK 2,698 3,083 | 3,264 3,675
CENTRAL &
EASTERN EUROPE
Czech Republic 349 415 444 588
Hungary 260 283 315 330
Latvia
Lithuania
Poland 410 394 397 471
Russia 540 604 722 803
Slovak Republic 235 249 237 266
Turkey 295 359 423 431
Ukraine 44 68 89 116
ASIA-PACIFIC (all)
Australia 753 841 949 1,025
India 27 22 20 19
Japan 636 719 795 834
Sri Lanka 8 8 4
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Total E-commerce in USD iliions)

2015 2016 2017e 2018f 2015 2016 2017e 2018f
NORTH AMERICA NORTH ASIA
Canada 18 21 27 34 China 572 708 859 994
USA 342 394 451 519 Hong Kong

South Korea 61 67 74 82
LATIN AMERICA Taiwan 35 50 60 73
Argentina 3 4 5 6
Brazil 8 8 8 8 ASEAN
Mexico 12 16 21 29 Indonesia 3 6 8 11
Malaysia

WESTERN Philippines
EUROPE Singapore 2 2 2 3
Austria 1.3 1.6 1.9 2.3
Belgium 8 11 13 MIDDLE EAST
Denmark 14 16 18 20 & AFRICA
Finland 7 6 6 7 South Africa 0.4 0.6 2.0 2.1
France 75 83 95 106
Germany 48 51 56 62 WORLD USD bn 1,498 1,794 2,105 2,422
Greece 1.28 1.20 117 1.15
Italy 9 14 18 22
Netherlands 10 14 17 21 WITHOUT CHINA 926 1,086 1,246 1,427
Norway 5 6 6 7
Portugal 4 5 5
Spain 15 19 26 27
Sweden 4 5) 6 6
UK 120 137 151 175
CENTRAL &
EASTERN EUROPE
Czech Republic 2 3 3 4
Hungary 1 2 2 2
Latvia
Lithuania
Poland 9 10 11 14
Russia 24 28 3il 36
Slovak Republic 0.8 0.9 0.9 1.0
Turkey 10 12 14 14
Ukraine 1 1 2 2
ASIA-PACIFIC (all)
Australia 15 17 19 22
India 10 10 10 10
Japan 66 75 84 88
Sri Lanka 0.00 0.02 0.02 0.03
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Adult Internet Users (Thousands)

2015 2016 2017e 2018f 2015 2016 2017e 2018f

NORTH AMERICA NORTH ASIA

Canada 24,309 | 24,747 | 25,140 | 25,501 China 523,078 |560,138 (595,197 |631,590

USA 196,800 | 205,637 (210,128 | 213,509 Hong Kong 4,297 4,547 | 4,375 4,288
South Korea 44,216 | 46,078 | 47,400 | 48,000

LATIN AMERICA Taiwan 14,381 | 15,473 | 16,147 | 16,850

Argentina 29,000 | 29,800 | 30,600 | 31,200

Brazil 113,700 | 116,000 | 122,480 | 129,321 ASEAN

Mexico 51,000 | 55,000 | 57,228 | 60,245 Indonesia 93,400 |102,800 (112,600 |123,000
Malaysia 24,209 | 24,704 |25,255 | 27,704

WESTERN Philippines 47,100 | 54,400 |60,300 | 64,600

EUROPE Singapore 4,240 4,323 | 4,470 4,590

Austria 6,032 6,273 | 6,441 6,600

Belgium 8,871 7,108 | 7,300 7,301 MIDDLE EAST

Denmark 4,213 4,428 4,518 4,600 & AFRICA

Finland 3,550 3,591 3,520 3,550 South Africa 16,928 | 17,660 | 22,549 | 24,127

France 44,318 | 45,397 | 46,1038 | 46,841

Germany 51,923 | 55,600 | 56,100 | 58,000 WORLD (million) 2,054 2,225 2,363 2,466

Greece 5,033 6,457 | 6,850 7,050

ltaly 28,668 | 28,695 | 31,326 | 33,798

Netherlands 12,900 | 13,363 | 13,630 | 13,631

Norway 3,690 3,685 | 3,796 3,909

Portugal 5,604 5,742 | 5,889 6,000

Spain 28,901 | 30,256 | 31,642 | 31,643

Sweden 6,950 7134 | 7,174 7,214

UK 44,419 | 45,158 | 46,412 | 47,665

CENTRAL &

EASTERN EUROPE

Czech Republic 6,974 6,994 7,312 7,500

Hungary 5,094 5,620 5,710 6,100

Latvia 1,251 1,255 1,275 1,276

Lithuania 1,570 1,622 1,651 1,680

Poland 22,000 | 25,000 | 27,500 29,000

Russia (urban) 44,691 46,032 | 483,600 45,039

Slovak Republic 3,547 3,729 3,920 3,921

Turkey 32,533 | 32,533 | 32,533 32,533

Ukraine 21,400 | 21,600 | 21,000 21,000

ASIA-PACIFIC (all)

Australia 19,417 | 19,695 | 20,164 | 21,172

India 350,000 | 426,000 481,000 | 500,000

Japan 108,600 | 104,500 | 105,000 | 105,400

Sri Lanka 6,000 | 8,000 9,000
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